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Introduction 
 
The Ottawa Music Industry Coalition (herein “OMIC”) invites qualified firms to submit a proposal 
for “Economic impact of the music industries of Ottawa and the surrounding National Capital 
Region”. A proposal, in electronic form or hard copy must be submitted by 12 July 2019. The 
proposal must be sent to the attention of the contracting manager. Late proposals may not be 
considered. 
 
This project is generously supported by Ontario Creates.  

Timelines 
 

Milestone Date 

RFP release 25/06/2019 

Proposal submission date 12/07/2019 

Additional requests for information / meetings with short-listed vendors 16/07/2019 

Bid notification date 18/07/2019 

Contracting date 23/07/2019 

Project kick-off 24/07/2019 

Draft report 01/10/2019* 

Final report 20/10/2019* 

 
* Ideal timeline, subject to (some) negotiation. Funding requirements make it such that the 
contract must be issued, invoices received and project kicked-off officially prior to 31/07/2019 - 
no exceptions. 

Definitions 
 
“OMIC” means Ottawa Music Industry Coalition.  
 
“Request for proposal” or “RFP” means this document including the attached appendix.  
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“Contracting manager” means the person specified in the section thus named. The contracting 
manager is an executive of contracting organization. 
 
“Vendor” means any organization responding to this RFP. 
 
“Proposal” means a vendor’s response to this RFP including any attachments or presentation 
materials.  
 
“Selection committee” means the small committee of OMIC staff and board members reviewing 
proposals.  
 
“Services” means the duties, tasks and responsibilities of the vendor as described in this RFP.  

Background 
 
The Ottawa Music Industry Coalition (OMIC) is a 200+ member strong non-profit organization 
dedicated to the growth and development of the music industry in Ottawa and the surrounding 
region with the goal of making Ottawa a great place to work in music or simply live as a music 
fan. Through advocacy & research, industry & professional development, export and audience 
development activities, OMIC plays a critical role in bringing the local industry together, growing 
capacity and spreading the word about Ottawa music at home and abroad.  
 
In 2018, the City of Ottawa adopted its first official music strategy in partnership with OMIC. The 
strategy document, which is a reflection of consultations involving over 1,000 members of the 
local music community, sets out a vision for Ottawa where music is an integral part of the city’s 
fabric, its industry is recognized as one of the most diverse and inclusive in the world, and local 
artists are household names.  
 
Whether it’s our neighbours in Toronto and Montreal, or fellow capitals like Washington (DC), 
Berlin, or Dublin, we know that the presence of a strong music community allows cities to offer 
the quality of life needed to attract and retain top talent sought-after by growth sectors across 
the economy, particularly in high-tech. As the next generation of tourists is increasingly focused 
on authentic cultural experiences, music has a key role to play in Ottawa’s continued position as 
one of the top tourism destinations in Canada. The further development of Ottawa’s music 
industry, and its creative industries more broadly, not only benefits those working in these 
sectors but the city as a whole.  
 
In order to get there, we must build on Ottawa’s existing strengths: a large and vibrant festival 
community able to attract talent and visitors from around the world; a strong grassroots music 
community with an enduring DIY ethos; one of the largest country music audiences in the 
country; and a fast-rising hip-hop community flying the 613 flag while building global audiences. 
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However, as an industry we can’t do it alone. We must do a better job of explaining what our 
local artists, venues, music festivals, record stores, radio stations, music photographers, 
bloggers, managers, and equipment manufacturers mean to our city already - economically, 
culturally and socially - in order to better attract and leverage the public and private sector 
resources necessary to support this growth.  

Purpose of the project 
 
“Economic impact of the music industries of Ottawa and the surrounding National Capital 
Region” seeks to identify, acknowledge, measure, and explain the economic impact of the 
music industry in Ottawa and the broader National Capital Region (reaching into Gatineau, 
Quebec). Specifically, this study will explore and quantify the contribution of the music industry 
in Ottawa on local, regional and provincial GDP, employment, productivity and taxes, setting 
important baselines to measure the impact of future interventions and development efforts on 
the growth of the local industry.  
 
Ideally looking at both industry revenues and consumer spending, the study should also be able 
to reveal the extent to which local music fans concentrate their music spending within the local 
market, providing greater insight into the relationship between the local industry and audiences.  
 
While there has been recent research on the state of the local music industry, identifying 
strengths, gaps and areas for future development (expressed in the Connecting Ottawa Music 
report (2015) and Ottawa Music Strategy (2018)), as well as broader research on local cultural 
participation (through the Ottawa Cultural Research Group), there has thus far been a lack of 
clear economic data. This study seeks to address the growing need for this data.  

Objective of the project 
 
With its duty to advocate on behalf of and develop the local music industry, this study will 
provide the Ottawa Music Industry Coalition, it’s members, the wider local music community and 
the broader creative industries and economic development communities in the National Capital 
Region and Ontario with an understanding of the impact of the music industry on the local and 
provincial economy. This will allow OMIC to :  
 

● Measure the growth of the local music industry over time 
● Explain the importance of the industry to the local & provincial economies 
● Demonstrate the value of investment in the music industry to current and potential 

funders and sponsors 
● Better align existing resources, priorities and opportunities to drive growth 
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Assumptions 
 
Rather than a single homogenous industry, in reality the music industry is comprised of a 
number of closely interconnected and interdependent industries working within the ‘recording’ 
and ‘live’ industry clusters, or - as is increasingly the case - both. The most prominent 
sub-sectors of the Ottawa music industry include : 
 

● Artists, songwriters and composers 
● Venues and festivals 
● Mediary music companies (labels, publishers, promoters, booking agents, legal services) 
● Recording studios 
● Instrument and equipment design & manufacturing 
● Live music production (sound, lighting, security) 
● Music organizations 
● Media 
● Instrument retail / rental 
● Music retail (record shops)  
● Music education  
● Rehearsal spaces and studios 

 
Gathering economic data on the music industry, particularly at the local level, is further 
complicated by the reality that not all economic activity in this sector is reported through official 
channels, and official figures thus tend to underestimate the scale of the true economic 
contribution. The cash and gig-based nature of some grassroots work alongside the reality that 
many artists in our community work in music part-time means that individual transactions may 
be seen as insignificant by participants and not worth reporting. In aggregate, however, these 
individual transactions add up and may constitute a considerable portion of the local music 
economy. This study should, as best as is possible, provide insight into the full economic impact 
of the local industry.  

Deliverables 
 
The vendor is expected to assess the output, employment tax impact and productivity of the 
local music industry at a city (Ottawa only) and regional (National Capital Region / Ontario-only 
National Capital Region) level. It is expected that this will involve the analysis of existing Stats 
Canada data, municipal, provincial and federal funding data, as well as data collected by OMIC 
for previous research studies. It is anticipated that it will also require the capturing of additional 
data through business and random-sample public surveying.  
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The outcomes of this study should be delivered in the following formats :  

● Fact sheet (1-2 pages) 
● Full report with executive summary 
● PowerPoint presentation  

 
All materials should be delivered to OMIC in a way that they could be released and/or presented 
publicly by staff and directors with little-to-no editing or manipulation by staff.  
 
The final report should include the following measurements and analysis :  
 

(a) Overall contribution of the local music industry to municipal, regional and provincial GDP 
with the following breakdown:  

(i) Contribution of the music industry in Ottawa (municipality) to the GDP of Ottawa 
and Ontario  

(ii) Contribution of the music industry in the National Capital Region to the GDP of 
the Ottawa-Gatineau CMA 

(b) Consumer spending on music in Ottawa and the National Capital Region as a whole 
(with sub-sector breakdowns where possible) 

(c) Music industry revenue in Ottawa and the National Capital Region as a whole (with 
sub-sector breakdowns where possible) 

(d) Overall public sector investment in the Ottawa music industry and the following 
breakdowns: 

(i) Municipal investment 
(ii) Provincial investment  
(iii) Federal investment  

(e) Employment and income figures including : 
(i) Number of workers (artist and non-artist)  
(ii) Average number of employees per music business 
(iii) Average annual income (artist) 
(iv) Average annual income (non-artist; distinction between public and private sector 

workers if possible)  
(v) Economic value of volunteer contribution to the sector 
(vi) GDP per workforce job (to serve as a proxy for the productivity of the sector)  

(f) Municipal, provincial and federal taxes generated from the music industry 

Vendor eligibility 
 
Only proposals from Canadian companies or Canadian regional offices of international 
companies able to directly receive payment may be considered, with a strong preference for 
companies or regional offices based in Ontario.  
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Fees and payment terms  
 
Proposals should include a total as well as a breakdown of the vendor’s fees and disbursements 
in completing the services. Please include the following within the breakdown of costs : 

● Per diem rates 
● Administration overhead 
● IT costs 
● Travel (if required) 

 
Prices must be stated in Canadian dollars. 

Vendor questions 
 
All questions regarding this RFP must be directed via email to the contracting manager. 
Enquiries and responses may be recorded and shared freely within OMIC. Questions and 
responses may also be distributed to all vendors so long as identifying information is stripped 
prior to distribution.  
 
OMIC requests that vendors immediately notify the contracting manager in writing of any 
ambiguity, divergence, error, omission, oversight or contradiction in this RFP discovered by the 
vendor and request whatever clarification is required to prepare the vendor’s proposal.  
 
In order for OMIC to effectively address vendor questions or concerns about any terms, 
conditions or requirements of this RFP, including the standard terms and conditions, such 
questions or concerns must be communicated in writing to the contracting manager ahead of 
the deadline indicated above.  

Conflict of interest 
 
Vendors must fully disclose, in writing, to the contracting manager on or before the proposal 
submission date of this RFP the circumstances of any possible conflict of interest or what could 
be perceived as a possible conflict of interest or then known to the venfor between the vendor, 
OMIC staff or the OMIC Board of Directors. OMIC may reject any proposal where, in the 
opnition of OMIC, the vendor is or could be perceived to be in a conflict of interest.  
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Vendor expenses 
 
The vendor is solely and exclusively responsible for all costs of preparing and presenting its 
proposal.  

Confidentiality 
 
All information provided by or obtained from OMIC in any form in connection with this RFP either 
before or after its issuance, including any and all confidential information, is the sole property of 
OMIC and must be treated as confidential. This information is not to be used for any purpose 
other than replying to this RFP and the performance of any subsequent contract. It must not be 
disclosed without prior written authorization from OMIC and must be returned by the vendor to 
OMIC - or destroyed if held solely in electronic format - upon the written or verbal request of 
OMIC.  

Contracting manager and submission information 
 
Proposals must be received by email or post (email strongly encouraged) by or before 18:00, 
EDT 12 July 2019.  
 
Bids must be sent separately from proposals, whether in a separate email to the contracting 
manager or in a sealed envelope in the proposal package.  
 
For the purposes of the provisions of information surrounding this contract the contracting 
manager is :  
 

Ottawa Music Industry Coalition | La coalition de l’industrie de la musique d’Ottawa 
Attention : Dr Nik Ives-Allison (she/her), Executive Director 

 
99 Fifth Ave, Unit 113 
c/o Youth Ottawa 
Ottawa, ON K1S 5K4 
 
Telephone : (613) 518-2424 
Email : nik@ottawamic.com 
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OMIC may not consider any proposal that : 
● Is received after the exact time and date noted above; 
● Does not indicate the request for proposal’s title and vendor’s name on the proposal in 

response to the RFP; or 
● Is delivered to an address other than that provided above. 

 

Reservation of rights 
 

OMIC, legally the ‘Ottawa Music Industry Coalition | La Coalition de l’industrie de la musique 
d’Ottawa’ reserves the following rights: 
 

(a) To not consider, or to reject, any and all submitted proposals, in whole or in part, for any 
reason within its sole and absolute discretion;  

(b) To accept and consider any proposal in whole or in part, even if it does not comply or 
otherwise deviates from the terms of this RFP;  

(c) To accept and consider any proposal, in whole or in part, even if it is not the 
highest-rated proposal in accordance with the evaluation criteria set out in this RFP;  

(d) To accept and consider any proposal, in whole or in part, on the basis of cost 
considerations; 

(e) To short-list vendors and require the provision of additional information or, in exceptional 
cases, to require a presentation by short-listed vendors;  

(f) To, at any time, modify, add on to or delete this RFP and to have the vendors advice 
OMIC of the effect of such changes on their proposal and/or have vendors resubmit their 
proposals in light of the same;  

(g) To, at any time, negotiate with any one or more vendors to the exclusion of the other 
vendors;  

(h) To elect not to proceed with this RFP or the project contemplated in this RFP for any 
reason prior to a contract being issued.  

Limitations of RFP process 
 

By submitting a proposal, the vendor agrees and acknowledges that:  
 

(a) Nothing in this RFP not the submission of the proposal nor the review and consideration 
of the proposal by OMIC nor any communication between the parties in relation to the 
RFP or the proposal will operate to obligate any party to enter into any further business 
relationship with the other party.  

(b) If OMIC decides to engage the vendor in connection with any proposal or the subject 
matter of the RFP, such engagement may only occur pursuant to a written agreement 
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that has been signed by both parties.  In the absence of such written agreement, OMIC 
will have no further liability or obligation to the vendor in connection with the subject 
matter of the RFP.  

(c) The vendor is participating in this RFP process at its sole risk and expense. OMIC will 
not be liable to the vendor for any costs, expenses or liabilities incurred by the vendor 
arising in connection with the vendor’s participation in any way.  

(d) OMIC has made no representations other than those expressly stated in this RFP. OMIC 
has the right to cancel this RFP at any time. OMIC may reissue this or a similar RFP at 
any time, for any reason whatsoever or decide not to reissue it for any reason, without 
incurring any liability and no vendor will have any claim against OMIC as a 
consequence.  

(e) The proposal and accompanying documentation submitted by the vendor will remain the 
property of the vendor but will only be returned at the vendor’s expense.  
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